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POTENTIAL AXES OF ACTION FOR THE POTENTIAL AXES OF ACTION FOR THE 
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11-- THE PIONEERS ERATHE PIONEERS ERA
(2000(2000--late 2002)late 2002)
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22-- THE PERIOD OF INTERMEDIATE TROUBLESTHE PERIOD OF INTERMEDIATE TROUBLES
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33-- THE EXPECTED ERA OF CONSENSUAL THE EXPECTED ERA OF CONSENSUAL 
RECONSTRUCTIONSRECONSTRUCTIONS
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